


Protect summer 
revenue

Generate demand 
for overnight stays 

in winter

Champion the 
visitor experience

Shepherd the    
10-Year Vision    
for Tourism



Attract guests who stay longer 
and do more.

Target in-destination visitors 
to do more and spend more.

Promote responsible visitor 
behaviour.
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Protect Summer
Revenue 





Stay 
Longer

Do More

Behaviours

Travel 
Enthusiasts

Extensive 
Research

Planners

Heavy 
Users

Instagram 
& TikTok

Social Media

Adventure 
& Nature

Sports & 
Fitness

Beauty & 
Shopping

Food &
Culinary 
Experiences

Interests



GEO – CANADA GEO – USA GEO – INTERNATIONAL

Short Haul

Alberta Washington

British Columbia Oregon

Saskatchewan

Long Haul

Manitoba California UK

Ontario New York Australia

Quebec New Jersey

Texas

Florida



Source: NPS

MAY-OCT 2023



AWARENESS
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PAID CAMPAIGNS
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COOP INVESTMENTS WITH DESTINATION CANADA, TRAVEL ALBERTA & EXPEDIA
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SEARCH

SEARCH
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MAX
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DISCOVERY
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Target Audience:
These excited, passionate 
travellers want to see it all, 
do it all and collect the 
stories/moments to prove it.

They …

• want to visit iconic
experiences and top 
attractions

• make the most of every
minute (well-planned)

• are highly visual
planners and heavy
social media users

• are more receptive to 
advertising

• are more ecologically
and socially conscious
than other groups

NO, WE’RE NOT KIDDING

Ahhhhhhh, Banff and Lake Louise. It really is magical here isn’t 
it? Just LOOK at it. Yeah, we know. But here’s the thing. It is 
SO sublime that it might be hard to believe if you haven’t seen 
it with your own two eyes.

And who could blame you, it sounds absurd. But we promise 
we’re telling the truth.

YES, THIS IS A REAL PLACE.



• Plan Ahead

• Soft Adventure

• Food

• Wellness







More images are available to download for your use:
Bynder Collection – Summer 2024 Assets 

https://banfflakelouise.bynder.com/share/2CBA8E97-2075-48F0-8FAE87D26AB51A5E/?viewType=grid


SOME HEADLINE OPTIONS

• Come hike, paddle and dine in the heart of nature.

• Awe-inspiring sights await

• Sip, savour & soak in the enchanting scenery of Banff and 
Lake Louise.

• Plan your multi-day trip to Banff and Lake Louise!

• Make it a magical summer!

• Come and be inspired.

PAYOFF LINE

Yes, this is a real place.



https://www.banfflakelouise.com/summer

https://www.banfflakelouise.com/summer


7 Days of Luxury in 
Banff and Lake Louise

5 Days – Must See 
Banff

7 Days - Summer 
Foodie Getaway

5 Days – Ultimate 
Family Friendly 

Adventure

See more trips:  https://www.banfflakelouise.com/trip-ideas

https://www.banfflakelouise.com/trip-ideas/luxury-getaway
https://www.banfflakelouise.com/trip-ideas/luxury-getaway
https://www.banfflakelouise.com/trip-ideas/must-see-banff
https://www.banfflakelouise.com/trip-ideas/must-see-banff
https://www.banfflakelouise.com/trip-ideas/summer-foodie-getaway
https://www.banfflakelouise.com/trip-ideas/summer-foodie-getaway
https://www.banfflakelouise.com/trip-ideas/ultimate-family-friendly-adventure
https://www.banfflakelouise.com/trip-ideas/ultimate-family-friendly-adventure
https://www.banfflakelouise.com/trip-ideas/ultimate-family-friendly-adventure
https://www.banfflakelouise.com/trip-ideas


• Let us know about any new summer 
products - email 
memberservices@banfflakelouise.com

• Add your event to the BLLT events calendar.

• Update to your website listing here

• Summer images available in the SUMMER 
TOOLKIT

• If you are looking for support on any upcoming 
media/influencers, let us know – email 
media@banfflakelouise.Com

• Have new summer content? We would love to 
share it – email content@banfflakelouise.Com

• Follow the member newsletter for 
opportunities and updates from BLLT

mailto:memberservices@banfflakelouise.com
https://www.banfflakelouise.com/members/add-your-event?mc_cid=ebc930ae67&mc_eid=29b924bd97
https://www.banfflakelouise.com/members/member-updates
https://banfflakelouise.bynder.com/share/2CBA8E97-2075-48F0-8FAE87D26AB51A5E/
https://banfflakelouise.bynder.com/share/2CBA8E97-2075-48F0-8FAE87D26AB51A5E/
mailto:media@banfflakelouise.com
mailto:content@banfflakelouise.com
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