BANFF & LAKE LOUISE
SUMMER 2023 TOOLKIT



BANFF & LAKE LOUISE TOURISM

2023 OBJECTIVES

Sustain year-round
demand

Advance the tourism
industry’s commitment
to the 10-Year Vision
for Tourism

Continuously improve
our employee
experience and
organizational
effectiveness



BANFF & LAKE LOUISE TOURISM

OBJECTIVE 1: STRATEGIES

0 Attract valued guests who stay longer and do more

and have the potential to return

Encourage people to book and plan ahead to
make the most of their visit

Sustain year-round

demand Focus growth in off-peak times

Build Banff and Lake Louise as the leading
incentive travel destination

Strengthen the destination’s collective marketing
impact



AUDIENCE OVERVIEW



TARGET AUDIENCE OVERVIEW

Behaviours Social Media
Stay Travel Heavy
Longer Enthusiasts Users

Extensive Instagram Sports &
Research & TikTok Fitness

Adventure
& Nature

Do More

Beauty &
Shopping

Food &
Culinary
Experiences



TARGET AUDIENCE AGE RANGE

e The Summer Campaign is
targeted towards all 18+ age
groups.

e Optimize spend and
tailor marketing activities based
on best performing groups



TARGET AUDIENCE STRATEGY

GEO - CANADA m GEO - INTERNATIONAL Affinity Audiences

Alberta Washington —

Outdoor Enthusiasts Shopping
British Columbia Oregon

3
Saskatchewan %
5
Long Haul Travel Enthusiasts Sport & Adventure

Manitoba California UK

Ontario ey Vg Australia i @E
Jersey Green Living Foodies

Quebec Texas

Florida



BANFF SUMMER TRAVELLER MIX

Source: Ratings and Reviews



SUMMER CAMPAIGNS IN MARKET

Summer campaign starts Feb thru to Early Sept

Labour Campaign

Transportation Shift Campaign




MEDIA MIX

DISCOVERY SEARCH

SOCIAL
DISPLAY

SOCIAL DISCOVERY
VIDEO

RETARGETING

CONSIDERATION

EARNED SOCIAL

SEARCH

PAID CAMPAIGNS

EARNED & OWNED CHANNELS

COOP INVESTMENTS WITH DESTINATION CANADA, TRAVEL ALBERTA & EXPEDIA

INFLUENCERS



CREATIVE CONCEPT



2023 CREATIVE POSITIONING
Target Audience:

These excited, passionate
travellers want to see it all,

ctorsetmoments 40 prov 1 VES, THIS IS A REAL PLACE

They ...

¢ want to visit iconic 9
experiencesandtop NO, WE RE NOT KIDDING
attractions

* make the most of every Ahhhhhhh, Banff and Lake Louise. It really is magical here isn’t
IS (e Emee) it? Just LOOK at it. Yeah, we know. But here’s the thing. It is

« are highly visual SO sublime that it might be hard to believe if you haven’t seen
planners and heavy it with your own two eyes.
social media users

« are more receptive to It sounds absurd. But we promise we’re telling the truth.
advertising

YES, THIS IS A REAL PLACE.

e are more ecologically
and socially conscious
than other groups



CONTENT PILLARS

Plan Ahead

Soft Adventure
Food

Wellness




2023 CREATIVE: YES, THIS IS A REAL PLACE

D ES I G N EXA M I LES banff_lakelouise
An hour ago
Go ahead and pinch yourself. This Canadian summer isn’t
too good to be true.



ASSETS



2023 CREATIVE: YES, THIS IS A REAL PLACE

SUMMER VIDEOQS

AWARENESS - PICTURE YOURSELF HERE

YouTube Link: YouTube Link:
https://youtu.be/7CVq9WPJpPk https://youtu.be/r8rUEXghHpc



2023 CREATIVE: YES, THIS IS A REAL PLACE

SUMMER IMAGERY

More images are available to download in our media hub:
https://banfflakelouise.bynder.com/web/3e2f5494612548a8/media-hub/



https://banfflakelouise.bynder.com/web/3e2f5494612548a8/media-hub/

2023 CREATIVE: YES, THIS IS A REAL PLACE

SUMMER HEADLINES

SOME HEADLINE OPTIONS

* You’ve hit the mother-nature-lode.

* Memories aren’t going to make themselves.

e This is what ‘wow’ looks like.

e There’s a hike out there with your name on it.

* As arule, vistas like this don’t happen on your morning
commute.

PAYOFF LINE

Yes, this is a real place.



2023 CREATIVE: YES, THIS IS A REAL PLACE

SUMMER CAMPAIGN LANDING PAGE

https://www.banfflakelouise.com/summer



https://www.banfflakelouise.com/summer

2023 CREATIVE: YES, THIS IS A REAL PLACE

SUMMER BLOGS

Name of Blog Date to be | URL (if available)
published

6 Ways to Enjoy Banff National Park March 1 https://www.banfflakelouise.com/blog

Responsibly /ways-to-enjoy-banff-national-park-
responsibly

What's New in Banff & Lake Louise for April 4

Summer 2023

Top 10 Things to Do in Banff National Park April 18

this Summer

The Best Months to Visit Banff National Park  May 2
this Summer (Hint: It's all of them)

What to Wear for Your Summer Trip to Banff May 16
& Lake Louise

Explore the 2023 Art in Nature Trail July 11

*More summer blogs will be coming in future weeks.


https://www.banfflakelouise.com/blog/ways-to-enjoy-banff-national-park-responsibly

2023 CREATIVE: YES, THIS IS A REAL PLACE

SUMMER TRIP ITINERARIES

7 Days of Luxury in 5 Days — Must See 5 Days — Intro to 5 Days — Ultimate

: Family Friendl
Banff and Lake Louise Banff Adventure Adventure

See more trips: https://www.banfflakelouise.com/trip-ideas



https://www.banfflakelouise.com/trip-ideas/luxury-getaway
https://www.banfflakelouise.com/trip-ideas/must-see-banff
https://www.banfflakelouise.com/trip-ideas/intro-to-adventure
https://www.banfflakelouise.com/trip-ideas/ultimate-family-friendly-adventure
https://www.banfflakelouise.com/trip-ideas

HOW YOU CAN WORK WITH US

e Let us know about any new summer products
e Add your events into Travel Alberta ATIS

» Update to your website listing here

* Summer images available in the media hub

* If you have a media/influencer strategy, let's
discuss if we can support.

* Have new summer content? We would love to
use it.

e Follow the member newsletter for opportunities
and updates from BLLT

MEMBERSERVICES@BANFFLAKELOUISE.COM



https://www.banfflakelouise.com/members/member-updates
https://banfflakelouise.bynder.com/web/3e2f5494612548a8/media-hub/
mailto:memberservices@banfflakelouise.com
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